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Visual Analysis: Queen Latifah TrustsCoverGirlProducts
http://coolspotters.com/files/photos/835459/queen-latifah-and-covergirl-intense-shadowblast-gallery.jpg?1357420812
The CoverGirl advertisement posted on March 2012 displays an image of Queen Latifah in a grey background with her green eye shadow well observable. She has small brown eyes, curly eyelashes and a smile beautified by her white teeth. Her small golden earrings are also seen dangling from her ears. The word “CoverGirl” are written in bold and big font while her name is written in small font just on the left peripheral side of the image. The photo is shot from her head to the shoulder; just enough to highlight CoverGirl products. Moreover, she appears to wear a green shirt to rhyme with the CoverGirl’s products.
The advert has employed Logos to appeal to its viewers to buy CoverGirl’s products; the advert describes the CoverGirl Mascara, which is being advertised in the image, as fadeproof, waterproof, and ignoreproof. By fadeproof, they signify their product that will remain for as long as it is worn; it is not affected by sweating. Being waterproof is for that who will want to have it when swimming or during rainy season. Being ignoreproof indicates the smooth and natural beauty that it brings out making it hard for the wearer to go unnoticed. CoverGirl choice of using Queen Latifah was influenced by her popularity as an actress. This depicts the use of ethos to make the advert appealing to the target audience. There use of a big model name gets customers attention as people want to mimic the media stars are doing and use the same products the stars are using.In analyzing the pathos in the image, Queen Latifah looks confident, beautiful, and natural wearing the CoverGirl’s products and this makes the viewers lean towards wanting to use the product.
CoverGirl is a popular cosmetic company. Their use of famous media personnel in their advertisements has facilitated their growth and popularity in the cosmetic market. The image of Queen Latifah appear superior and beautiful and at the same time natural; a look that many women want to achieve. Therefore, the logic is that the viewer of the image will get the impression that she will get the same look if she uses the mascara and other beauty products from CoverGirl. The advert has succeeded in using visual appeals to attract prospective customers. Logos have shown why the product should be trusted; ethos has been applied by using a famous character to sell the advert, and pathos shows the results of using the product, i.e. beauty, confidence, and happiness.
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